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WWF is one of the world’s largest and most experienced independent conservation organizations, 
with over 5 million supporters and a global network active in more than 100 countries.

WWF’s mission is to stop the degradation of the planet’s natural environment and to build a future 
in which humans live in harmony with nature, by conserving the world’s biological diversity, 
ensuring that the use of renewable natural resources is sustainable, and promoting the reduction of 
pollution and wasteful consumption. 

Published in March 2016 by WWF – World Wide Fund For Nature – Indonesia (Formerly World 
Wildlife Fund), Jakarta, Indonesia. Any reproduction in full or in part must mention the title and 
credit the above-mentioned publisher as the copyright owner.

© Text 2016 WWF-ID
All rights reserved.

For further information on specific partnerships, please contact WWF-Indonesia:
Corporate Partnership Division (corporate_partnership@wwf.id)
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INTRODUCTION
WWF’s mission is to stop the degradation of the planet’s natural environment and 
to build a future in which humans live in harmony with nature. As the 2014 Living 
Planet Report demonstrates, the challenges that the global environment is facing 
today are too big, too interconnected and too urgent for any one organization to solve 
alone. Recognizing the scale and complexity of the challenges, we have chosen to 
engage in collaborative and collective action with businesses, investors, consumers, 
governments and other civil society organizations to drive positive change.

OUR WORK WITH THE CORPORATE SECTOR
WWF seeks to work with those who have the greatest potential to reduce the most 
pressing threats to the diversity of life on Earth and together find solutions to 
conservation challenges such as deforestation, over-fishing, water scarcity and climate 
change. Business drives much of the global economy, so we consider that companies 
also have a specific responsibility to ensure that the natural resources and ecosystems 
that underpin their business are used sustainably. Business is also primed to lead on 
rapid adaptation and on the innovative solutions needed to drive change.

By working with business, WWF aims to change behaviour and drive conservation 
results that would not be possible otherwise. 

More specifically, our work with business aspires to do this by:

• promoting better production and responsible sourcing of raw materials that 
otherwise drive deforestation or unsustainable use of water;

• encouraging a switch to 100 per cent renewable energy and away from fossil fuels;

•  engaging jointly on public policy;

•  supporting the equitable sharing of natural resources; 

•  redirecting financial flows to support conservation and sustainable ecosystem 
management;

•  raising awareness of the need to consume more wisely; and

•  protecting some of the world’s most ecologically important places. 

We do this in a variety of ways, including supporting regulations that stop illegal or 
unsustainable activities, encouraging companies and industry platforms to make 
ambitious commitments and to engage in public policy discussions, and supporting 
credible certification schemes (e.g. Forest Stewardship Council (FSC), Marine 
Stewardship Council (MSC), Aquaculture Stewardship Council (ASC), Roundtable 
on Sustainable Palm Oil (RSPO), Roundtable on Responsible Soy (RTRS). We also 
publish scorecards and reports on company or sector performance, mobilize public 
pressure through high-profile campaigns on issues related to business activities (e.g. 
Seize Your Power, Virunga), as well as work in partnership with individual companies.

This report focuses on the partnerships between WWF-ID and individual companies.
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Most of WWF’s engagement with business is focused on the key themes 
of commodities, climate and freshwater.

WWF’S CORPORATE PARTNERSHIPS
Our cooperation with partners is based on a common understanding of issues, 
shared ambitions or activities, and a willingness to speak out in public. In general, 
we distinguish three types of partnerships with companies: 

1.  Driving sustainable business practices; 

2.  Communications and awareness raising; and 

3.  Philanthropic partnerships. 

Driving sustainable business practices 

Our bilateral partnerships aim to deliver direct conservation results on key issues 
or in priority places by changing practices throughout a company’s operations and 
value chain. These intend to reduce the major environmental impacts of some of the 
world’s largest companies, achieve conservation results that would not otherwise be 
possible, and influence related sectors and markets. 

Communications and awareness raising

The second way that WWF partners with business is by raising awareness of key 
environmental issues and mobilizing consumer action through communications and 
campaigns (including cause-related marketing campaigns). These partnerships also 
aim to highlight the beauty and uniqueness of places and species for which WWF 
stands. This approach includes, for example, consumer actions to encourage the 
purchase of sustainable products such as MSC-certified fish, or results in companies 
supporting campaigns that inspire action in favour of special places such as the 
Arctic or endangered species like the orang-utan. 

We work with key companies in priority commodity supply chains to reduce 
the impact of commodity production and drive demand for more sustainable 
commodities. Our Market Transformation Initiative focuses on the largest 
companies that buy and produce agricultural commodities, such as palm oil or 
cotton, that drive deforestation or unsustainable water use; on fish, both wild 
caught, such as whitefish and tuna, and farmed such as salmon and shrimp; 
and on forest products such as timber and paper. Our engagement with forestry 
companies includes participatory programmes such as the Global Forest & Trade 
Network (GFTN) and the New Generations Plantations (NGP) platform.   

On climate change and energy management, the activities of our Global Climate 
and Energy Initiative with business focus on adopting reduction targets for 
emissions, encouraging a switch to 100 per cent renewable energy and on best 
practices in corporate climate leadership. Our overall objective is to facilitate a 
transition to a low carbon future in line with a below 1.5°C decarbonisation pathway.

WWF’s work on Water Stewardship promotes responsible business engagement 
on water issues. We define Water Stewardship for business as a commitment to the 
sustainable management of shared water resources in the public interest through 
collective action with other businesses, governments, NGOs and communities. 
It typically starts with improvements in water use and reducing water related 
impacts of internal and value chain operations, and progresses to influencing 
governance of the resource.
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Philanthropic partnerships

The third approach is articulated through specific programmes with companies to 
fund conservation projects and the institutions that deliver them. Philanthropic 
relationships with companies raise money for the conservation of key places and 
species, and the capability and tools to deliver such conservation.

WWF partners on a philanthropic or awareness-raising level with companies that 
are undertaking substantial action to improve their sustainability performance, or 
that have negligible environmental impacts.

As this report shows, many partnerships with companies use a combination of these 
approaches.

 

TRANSPARENCY AND ACCOUNTABILITY
Results and impact, both qualitative and quantitative, are essential for us. We 
advocate transparency in action by all stakeholders as a crucial step toward 
sustainability. We believe that accountability for results and transparency to our 
supporters and our members on how we deliver those results are key to our approach 
of working in a constructive, cooperative manner with all our partners, including 
business. 

We want all our partnerships with business to deliver the greatest impact possible, 
with the goal of creating lasting results at scale. We have therefore started a process 
of deeper and more systematic assessment of the targets and the outcomes we 
achieve in our work with the business sector and specifically through our bilateral 
partnerships. 

All WWF offices are committed to continue or start reporting publicly on all our 
company relationships, their intent, objectives and impacts, of which this report is 
one part. 

THIS REPORT 
The aim of this report is to give an overview of the partnerships that WWF-ID has 
with individual companies. Funds obtained through corporate partnerships are 
typically used by WWF to: 

• Work with the company to reduce its impacts and footprint and to help 
shift sectors and markets toward sustainability in line with WWF’s global 
conservation strategy; 

•  Raise public awareness of key conservation challenges;
•  Directly support WWF conservation projects.

WWF-ID is responsible for the (contractual) agreement(s) with the companies 
concerned. The activities of the engagements in many cases take place in other 
countries or regions.
 

WWF works with 
companies to achieve 
our conservation 
goals. NGO and 
company partnerships 
involve engaging in 
constructive dialogue 
while challenging each 
other with real issues. 
As such, they involve 
opportunities and risks 
for both parties. At 
WWF, we manage the 
risks by having clear 
guidelines and criteria 
in place, including a 
due diligence process. 
In all relationships, we 
maintain and exercise 
the right to public 
commentary.
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CORPORATE PARTNERSHIP 
OF WWF-INDONESIA IN THE FISCAL YEAR 2016 
 
Enganged Companies

LINE Corporation

Bank Negara Indonesia

PT Manggala Gelora Perkasa (Senayan City)

PT Propera Dinamika

PT Metrox Global (Rimowa)

PT Panen Lestari Internusa (Galeries Lafayette)

PT Warna Agung Tbk

PT Synthesis Karya Pratama

PT Uber Indonesia Technology

Bintuni Wood Industry

PT Wijaya Sentosa

©
W

W
F-

In
do

ne
si

a 
/ A

nn
is

a 
R

U
ZU

A
R

 



WWF-Indonesia – Corporate Partnerships Report – 2016WWF-Indonesia – Corporate Partnerships Report – 2016

5

The project mainly focuses on the eastern part of 
Indonesia. There are five major components of this 
project: environmental education, waste management, 
sustainable fisheries, whale shark conservation, and 
responsible tourism. The project also serves as an avenue 
of staff engagement for HSBC, in which HSBC staff are 
encouraged to do volunteering work on activities related 
to the project. There are three volunteering trips that are 
part of the staff engagement element, one to Bali, one to 
Labuan Bajo, and one to Papua.

HSBC – 
EAST INDONESIA PROJECT 

Industry
Financial Services

Type of partnership
Sustainable business practises  
Communication and awareness raising 
Philantropic

Conservation focus of partnership 
Commodities (Fish) 
Marine (Sustainable fisheries, whale shark 
conservation, and responsible tourism)
Community (Environmental education, Waste 
management,) 

FY2016 Budget range (IDR) 
Total: IDR 14,292,239,960,
2016: IDR 3,379,722,230

CO
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D

HSBC STAFF ARE 
ENCOURAGED TO DO 
VOLUNTEERING WORK ON 
ACTIVITIES RELATED TO THE 
PROJECT
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The main goal of the project is to protect the 
quality of the river as a source of livelihood in 
Rimbang Baling, Riau, The project has three 
main objectives that need to be achieved by the 
end of the project: Water Lab Development, 
Public Education & Engagement, National 
Communication (to the general public). All of the 
activities are conducted with the support of the 
local governmental and educational bodies (i.e. 
Universitas Riau). The final product of the project 
will be located in Rimbang Baling as well as in 
Bandung and all over Indonesia through Panda 
Mobile as a research and educational platform. 
The project also serves as an avenue of staff 
engagement for HSBC, in which HSBC staff are 
encouraged to do volunteering work on activities 
related to the project. 

HSBC – 
FRESHWATER LABORATORY PROJECT 
IN RIMBANG BALING

Industry
Financial Services

Type of partnership
Communication and awareness raising 
Philantropic

Conservation focus of partnership
 
Biodiversity (Fresfwater, Tiger Habitat) 
Community (Environmental education)

FY2016 budget range 
(Total: USD 494,800, 2016: USD 235,000)

CO
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D

THE FINAL PRODUCT OF THE PROJECT WILL 
BE LOCATED IN RIMBANG BALING AS WELL 
AS IN BANDUNG AND ALL OVER INDONESIA 
THROUGH PANDA MOBILE AS A RESEARCH 

AND EDUCATIONAL PLATFORM
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The main objective of the project is to strengthen the 
platform for smallholders in achieving sustainable 
palm oil management practices in West Kalimantan. 
The activities of the project include mapping the 
independent smallholders at the district level, 
improving the understanding of independent palm oil 
smallholders regarding the sustainability requirements, 
increasing the capacity of independent smallholders 
in good agricultural practices, improving institutional 
management through an internal control system (ICS), 
and managing the Rimba Harapan Microfinance 
Cooperative. The project also welcomes support from 
other parties such as the government and relevant 
stakeholders.

Industry
Financial Services 

Type of partnership
Communication and awareness raising 
Philantropic

Conservation focus of partnership 
Commodities (Pulp and paper, Timber and Palm oil) 
Climate  
Forest 
Biodiversity

FY2016 budget range (IDR) 
(Total: IDR 3.202, 136,100 ,
2016: IDR 955,000,000)

CO
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D C
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DHSBC – 

COLLABORATIVE PROJECT IN SINTANG 
DISTRICT, WEST KALIMANTAN PROVINCE

INCREASING THE CAPACITY OF 
INDEPENDENT SMALLHOLDERS 

IN GOOD AGRICULTURAL 
PRACTICES
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As a global FMCG producer, Unilever realizes its 
responsibility and its impact to the environment in 
general, especially when it comes to waste problems. 
The #beliyangbaik campaign that Unilever is 
supporting is a campaign to encourage consumers to be 
wiser in their consumption habits, as consumer waste 
contributes significantly to environment problems 
Indonesia is facing. Apart from that, Unilever is 
supporting WWF’s reforestation program, NEWtrees, 
by funding the planting and care of 10,000 trees in 
three locations in Indonesia. This signifies Unilever’s 
commitment to creating a brighter future.

PT UNILEVER INDONESIA – 
UNILEVER BRIGHTFUTURE 
#BELIYANGBAIK
INDUSTRY: CONSUMER GOODS

Industry
Consumer Goods

Type of partnership
Sustainable business practises  
Communication and awareness raising 
Philantropic

Conservation focus of partnership 
Commodities (Pulp and paper, timber) 
Climate  
Forest 
Biodiversity

FY2016 budget range (IDR) 
(Total: IDR 1,000,000,000,
2016: IDR 1,000,000,000)
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10,000 TREES
IN THREE LOCATIONS IN 

INDONESIA

10.000
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The project takes place in two locations in Indonesia; in 
Pangumbahan, West Java and Aroen Meubanja (Aceh), 
Sumatra. Indonesia possesses six of seven existing 
turtle sub-species in the world. Among the threats faced 
by the turtles are poachers, predators, environmental 
conditions that are no longer conducive for turtles, 
coastline degradation, and lack of human capacity to 
guard them. The conservation activities are carried 
out by members of the local communities who were 
once poachers themselves. The goal of the program is 
to increase the number of turtle hatchlings that are 
released to the ocean. This program commences in 
December 2016 and lasts for one year.

PT BANK CENTRAL ASIA TBK – 
TURTLE CONSERVATION 
PROJECT

Industry
Financial Services

Type of partnership
Communication and awareness raising 
Philantropic

Conservation focus of partnership 
 Biodiversity (Turtle, Ocean)
Public Campaign
Community (Capacity Building)

FY2016 budget range (IDR) 
(Total: IDR 445.000.000, 
2016: IDR 311.500.000)
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LOCATIONS IN INDONESIA; 
IN PANGUMBAHAN, WEST 

JAVA AND AROEN MEUBANJA 
(ACEH), SUMATRA
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The project focuses on local community empowerment 
through the practices of returning the coral reef’s 
ecosystem function. This is aimed to improve the local 
community’s economy by developing an eco-tourism 
avenue. The corals surrounding Badul Island in Ujung 
Kulon, Java, had become damaged due to irresponsible 
human behaviors. As a result, the fish that once used 
these corals as their homes started to leave the area, 
making it difficult for fishermen to catch fish. By 
involving the locals in the coral restoration activities, 
not only will the fish have their homes back – and the 
people have their livelihood back – the community now 
has an alternative income source from eco-tourism due 
to the new, healthy corals. 

This location is within the buffer zone of Ujung Kulon 
National Park, and these activities help  divert the 
community’s attention away from the national park in 
fulfilling their livelihood (encroachment had once been 
an issue). 

PT NUTRIFOOD INDONESIA – 
REVIVE THE REEF

Industry
Consumer Goods

Type of partnership
Communication and awareness raising 
Philantropic

Conservation focus of partnership 
Commodities
Climate
Biodiversity (corals, ocean)
Community (Capacity Building)
Public Campaign

FY2015 budget range (IDR) 
(Total: IDR 1,512,000,000, 

2016: IDR 1,512,000,000)
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THIS LOCATION IS 
WITHIN THE BUFFER 

ZONE OF UJUNG 
KULON NATIONAL 

PARK
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WWF - INDONESIA OFFICE

WWF Indonesia Office
Graha Simatupang Tower 2 
Unit C, 7th - 11th Floor
Jalan Letjen T.B. Simatupang
Jakarta - 12540
P: +62 21 7829461
F: +62 21 7829462

Aceh
WWF Program Office
Jalan Alue Blang, Lorong 
Alamanda No. 10, Neusu 
Aceh, Banda Aceh
P: +62 812 756 7716

Pekanbaru 
WWF Program Office
Komp. Pemda Arengka Jalan 
Cemara Kipas No. 33 
RT 04 / RW 03, Kel. Delima 
Kec. Tampan Pekanbaru
P: +62 761 8415149

Jambi 
WWF Program Office
Jalan Inu Kertapati No.12 
Kel. Pematang Sulur Kec. 
Telanaipura Jambi 36124
P: +62 852 6600 4009

Lampung
WWF Program Office
Jalan Letnan Jenderal Urip 
Sumoharjo Gg. Ismail Blok B 
No. 165 Sukarame Lampung
P: +62 721 703949

Ujung Kulon 
WWF Program Office
LIPPO Carita Jalan 
Halmahera 9, Villa Admiral 
Kec. Carita Kab. Pandeglang, 
Banten 42264
P: +62 253 805069

Bandung 
WWF Office 
Jalan Geusan Ulun No.3 
Dago, Bandung
P: +62 22 4238381

Surabaya
WWF Office
Jalan Pandan 1A Surabaya
P: +62 31 88179559

Bali
WWF Program Office 
Jalan Pemuda 1 No.2 
Denpasar
P: +62 361 222726

Nusa Tenggara Barat
WWF Program Office
Jalan Arief Rahman Hakim 
43A Punia, Mataram Barat,
Mataram - NTB, 83000
P/F : +62 370 642401

Nusa Tenggara Timur
WWF Program Office
Jalan Pegangsaan I No. 25, 
Walikota RT 27 / RW 12, 
Kel. Kepala Lima  Kupang 
Nusa Tenggara Timur
P: +62 380 823624

Sintang
WWF Program Office
Jalan Oevang Oerai
Komplek Bumi Asri, RT 6 
No. 1 Kabupaten Sintang, 
Kalimantan Barat
P: +62 812 532 5090

Putussibau
WWF Program Office
Jalan Komodor Yos Sudarso 
No.143 Putussibau
Kalimantan Barat
P: +62 56 722258

Pontianak
WWF Program Office
Jalan Karna Sosial, 
Gg Wonoyono II no.3 , 
Pontianak Kalimantan Barat
P: +62 561 734049

Berau
WWF Program Office
Jalan Pemuda Gang Amal 
RT 18 No. 46 Tanjung Redeb 
Berau Kalimantan Timur
P: +62 554 22348

Samarinda
WWF Program Office
Jalan Lai No. 33-A RT. 
07, Voorfo Samarinda , 
Kalimantan Timur 75124
P: +62 541 736872

Palangkaraya
WWF Program Office
Jalan Krakatau No. 12
Bukit Hindu-Palangkaraya 
Kalimantan Tengah 73112
P: +62 536 3236997
Fax : +62 536 3239404

Malinau
WWF Program Office
Jalan Raja Pandita (Tanjung 
Belimbing), No. 89 Malinau, 
Kalimantan Timur 77554
P/F: +62 553 21523

Kutai Barat
WWF Program Office
Jalan Patimura, Busur
Barongtongkok, Kutai Barat 
Kalimantan Timur
P: +62 811 541 4375
F: +62 553 21523

Wakatobi
WWF Program Office
Jalan Jendral Sudirman 
Dusun Mandati II
Kec. Wangi-wangi Selatan
Kab. Wakatobi, Sulawesi 
Tenggara
P: +62 404 21880
Fax : +62 404 21881

Maluku
WWF Program Office
Jalan Jend Sudirman, 
Ohoibun Barat Langgur,
Maluku Tenggara, Maluku
P/F: +62 916 23682

Jayapura
WWF Program Office
Jalan Pos.7, Kampung Sereh 
Sentani - Jayapura
P/F: +62 967 593840

Merauke
WWF Program Office
Jalan Yobar I No 506, 
Kel. Bambu Pemali Merauke
P/F: +62 971 322084.

Wasior
WWF Program Office
Jalan Biak Wasior Kampung 
District Wasior Kab Teluk 
Wondama
Wasior
P: +62 986 211 068
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WWF started working 
in Indonesia

WWF-Indonesia si supported by more 
than 64.000 supporters nationally

WWF-Indonesia is en-
gaged in more than 28 
branch offices from Aceh 
to Papua

WWF-Indonesia is staffed 
by over 400 members 
all over the Indonesian 
archipelago

WWF-Indonesia in numbers
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To stop the degradation of the planet’s natural environment and 
to build a future in which humans live in harmony with nature.

Why we are here
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